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If You Think There's Nothing Newsworthy About Your Business, You're Wrong

Let's say you're the owner of a landscaping business. Or you're a florist. Or the owner of 
a cleaning service. And you have dozens of landscapers, florists and cleaning services 
competing for customers. You think there's nothing exceptional about you. After all, all 
landscapers landscape. All florists sell flowers. All cleaning services clean.

There's nothing special about me, you think, certainly nothing a reporter would find 
interesting.

And that's where you're wrong. Because all you need is to think just a bit differently than 
your competitors.

For example, let's say it's summer. That means flea and tick season. As a professional 
house cleaner, you know how to keep fleas at bay indoors, but do your customers?
So you could write a release that goes something like this:

Have fleas jumped from Fluffy or Fido and infested your carpet? There's a simple 
way to keep them at bay, says Jane Doe, owner of Jane's Super Clean, a Your 
Town housecleaning service: vacuum regularly. "Your first line of attack is to use 
a flea bomb. Then you should vacuum all the rugs and carpets in your house 
several times a week," Doe said. 

Doe's company has been offering cleaning services since 1999 and knows a thing 
or 10 about keeping homes clean and pest free during the summer.

Then add a list of 10 summer (or anytime) cleaning tips to the release.

Finally, if you're offering a special flea-ridding service (you'll come in and vacuum a 
homeowners house or apartment three times a week at a reduce/volume rate), be sure to 
mention it in the release.

By writing a release that gives a helpful hint, strategy or fact that is of use to an editor's 
or reporter's readers, you've just made your business newsworthy.


